
SEAMLESSLY JOINING 
ONLINE-AND INSTORE
Amplience & Hibbett Sports



Overview
Hibbett Sports is an athletic-inspired fashion retailer that’s been kitting-out 
customers since 1945.

Its 1000+ brick-and-mortar stores had built a solid reputation for a high level of personalized customer 

service, but it felt this reputation wasn’t replicated online. They needed a solution that could transform 

their online experience.

Amplience & Hibbett Sports  |  2



KEY CHALLENGES 
 

 z Lack of customer personalization

 z Slow content customization times

 z Poor communication between its 1000+ brick-and-mortar stores

The Challenge 
Selling athletic sportswear is fiercely competitive. So Hibbett Sports knew 
its online store had to set itself apart with an experience as memorable as an 
in-store visit.

World-class content needed to be produced rapidly, without needing developers to make ad-hoc 

changes every time content needed to be uploaded. Hibbett Sports saw the need for an agil 

 mobile-first approach so that customers could get closer to its products. No matter what device they 

are viewing on. 

Amplience & Hibbett Sports  |  3



Hibbett Sports relaunched its new website in July 2017. Featuring 200+ product 
videos, and 10,000+ product reviews, it was fully integrated with all 
brick-and-mortar stores.

Amplience Content Hub streamlined all editorial and content processes: products, content, images 

and other document assets were stored in a single library to save hours of production time 

Now content teams could get stunning campaigns up and running – fast.

The Solution
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Hibbett Sports’ entire online experience was transformed in six months. 
Customers were raving about their online experiences as they could now 
get closer to the full range of products on any device.

Full online synchronization with the stores allowed teams to carry out quick inventory checks. 

Customers now had the option to return online purchases in-store. And it was fully set up with 

Hibbett Rewards Program.

Content Hub allowed Hibbett to launch campaigns every week with ease. Five different homepage 

images could now be uploaded, operating on a loop, showing visitors the latest sale offers and 

popular items. Hibbett Sports now provides a world-class customer experience, whether you’re 

in-store or on your device.

“In just six months we’ve created an engaging online shopping experience 
that our customers love.”

Hibbett Sports

How Amplience 
Made The Difference
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The Results
World-class content consistently delivered across channels and devices

Content teams’ productivity soared with streamlined production processes

A full website and content transformation within six months
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Amplience powers digital-first brands and retailers with the freedom to do more. Our low-code CMS, DAM and 
Digital Experience Management platform allows more than 350 of the world’s leading brand teams to manage 
content, not code. The result is a rapid ROI for our clients who are delivering data and insight-driven customer 
experiences that drive deeper, more valuable customer relationships. Amplience supports the industry’s 
transition to Microservice, API-first, Cloud and Headless (MACH) technologies, is MACH certified and an 
executive member of the MACH Alliance. 

Named a Strong Performer, Amplience was recognized by Forrester in The Forrester Wave™: Agile Content 
Management Systems (CMSes), Q1 2021 report with the highest possible scores attained in the criteria of 
decoupled delivery, deployment and system performance, components, and marketplaces. 

Powering customer experiences for the world’s most innovative brands, Amplience’s customers include 
Ulta Beauty, Coach, GAP, Crate & Barrel, Harry Rosen and Missguided. 
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